Patient Opinions on
Medication Adherence
and Safety
• Nearly half (49%) said
they had forgotten to take
a prescribed medication.

A True Nationwide Network
The PDX-Rx.com Network consists
of over 11,000 pharmacies—including
drug stores, supermarkets, and
mass merchants, and more than
350 independents—throughout
all 50 United States and Canada.
Together, these pharmacies fill an

estimated $21.6 billion prescriptions
each year—roughly 25 percent of all
prescriptions filled in the U.S.
No other organization can
offer such a diverse, integrated,
nation-wide presence in the Retail
Pharmacy industry. Continued on page 2

• Nearly one-third (31%)
had not ﬁlled a prescription
they were given.
• Nearly one-quarter (24%)
had taken less than the
recommended dosage.
• More than one in 10 (11%)
had substituted an over
the-counter medication
instead of ﬁlling the
prescription they
were given

Survey of 1,000 adults conducted in
October 2006 on behalf of the National
Community Pharmacists Association
(NCPA) and the Pharmacists for the
Protection of Patient Care (P3C).

Continued on page 2
This map represents the 11,000 installations of PDX–Rx.com Technology throughout the U.S. and Canada.

Contact

Steven Friedman, R.Ph. Vice President, Pharmaceutical Trade Relations
845-638-9609•sfriedman@rx.com

A True Nationwide Network
Of these installations, over 2,500
pharmacies have implemented
the Rx.com Electronic Healthcare
Record (EHR), a number that
will expand to 4,700 installations
by year’s end. The EHR is a
chain-wide prescription profile
that allows pharmacies to fill
prescriptions and perform
true chain-wide DUR for their
patients, regardless of what
store the patient patronizes.
To date, the EHR consists of
over 51.6 million cleansed and
merged patient records and
over 603 million prescription
transactions—a number that is
growing on a daily basis. Almost
1,500 stores have implemented
the integrated ePharmacy
Web Engine with over 2,200
installations projected by the end
of the year. Equipped with the
Web-enabled EHR, pharmacies
can offer their patients anywhere,
anytime access to their patient
profiles along with a host of other
services. With this technology,
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pharmacies can also deliver
specific healthcare information
based on disease states,
drug therapy, and many other
patient care opportunities,
such as
• MTM (Medication Therapy
Management)
• Compliance and persistency
monitoring (adherence)
• Coupons
• Product awareness, regarding
both new drugs and new
information regarding
existing drugs
• Patient surveys and risk
assessments
• Studies
• Patient safety alerts
• Many other customized
programs

care with patient care-enhancing
technologies. Prescriptions
are processed by our network
pharmacies using our industryleading, proprietary pharmacy
management technology. As
a result, manufacturers have
unparalleled access to postadjudicated, HIPAA-compliant
prescription data unavailable
anywhere else the industry.
We invite you to learn more about
how partnering with PDX-Rx.com
can provide fast, reliable, and
measurable pharmaceutical care
and other initiatives to provide the
best to our ultimate customer —
the patient.

Through the PDX-Rx.com Network,
manufacturers can reach targeted
groups of patients via chain and
independent pharmacies who
are motivated and equipped to
enhance pharmaceutical patient

Patient Opinions on Medication Adherence and Safety
While most consumers believe
they are highly compliant when it
comes to taking their prescription
medications (64% said they follow
their physician’s instructions
“extremely closely”), the survey
found they are not nearly as
compliant as they believe, with
nearly three-fourths (74%) admitting
to some form of non-adherent
behavior. The good news is that
consumers appear open to tapping
into the unique expertise of their
pharmacist in order to improve
medication adherence. According to
the NCPA poll:
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• More than eight out of 10 (83%)
agreed that pharmacists can play
a role in improving adherence by
helping to make sure patients take
their prescription medications
correctly.
• More than two-thirds (68%)
said pharmacists are more
knowledgeable than other health
care professionals when it comes
to information about prescription
medications.
• Nearly nine out of 10 (86%) said
they would be likely to talk to their
pharmacist about their
medications.
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Two-thirds of consumers said they
go to one pharmacy for all their
prescription medications.
These poll results point to the
important role pharmacists play in
helping consumers with
their medicines.

Excerpted from
Take As Directed: A Prescription Not Followed
December 15, 2006. Available at http://www
ncpanet.org/media/releases/2006/take_as
directed.php
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