The Challenge
of Adherence
• Around 20% of patients
never fill a new prescription.
-- Harris Interactive, in a survey
of 10,000 patients, 2002

• Adherence with chronic
medications average less
than 50%.
-- Cochrane Review, 2001

Introducing the Rx.com Program
Rx.com—along with affiliates PDX
and NHIN—was founded to further
a 25-year commitment to provide
unparalleled excellence to the
healthcare industry on behalf of
the patients it serves. The Rx.com
strategy unites pharmacists,
physicians, and pharmaceutical
manufacturers in pursuit of this
goal. The alliance of technology
and healthcare providers benefits
not only these entities but most
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importantly the patients they
serve and the healthcare those
patients receive.
Highly regarded within the
Pharmacy industry as a solutions
provider, our patient-centric
capabilities—including the Rx.com
Electronic Healthcare Record
(EHR) that includes over 50 million
patients, more than 680 million
prescriptions, and is rapidly
increasing every week—can be
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• Non-adherence results
in an additional $100B in
healthcare costs annually.
--New England Journal
of Medicine, 2005

• Indirect costs of nonadherence are $50 billion
in productivity loss.
-- Peterson, American Journal
Health System Pharmacists, 2003

Contact

Research shows that patient
compliance remains a
serious issue in healthcare
today. Designed to address
this need, Rx.com’s suite
of services and vast patient
reach allows you—through the
community pharmacist and
targeted messaging—to reach
out to patients. Empowering
patients with knowledge about
their medication and medical
conditions results in increased
compliance and improves their
healthcare experience.

The Rx.com Network of 11,000
pharmacies represents more than
130 million patients nationwide.
Through a partnership with Rx.com,
you can target these patients
with messages they will value.
Further, through extensive financial
modeling, we can illustrate the
opportunity by product (9-digit
NDC), indicating the number of
potential targeted patients, baseline
dispensed quantity, prescribed
quantity, non-compliance rates, and
the baseline financial value of the
drug dispensed.

Steven Friedman, R.Ph. Vice President, Pharmaceutical Trade Relations
845-638-9609•sfriedman@rx.com

Introducing the Rx.com Program
leveraged to implement several
pharmaceutical manufacturer
industry initiatives, including
•Compliance and persistency
programs
•MTM programs
•Patient education programs
•Patient messaging
•Product launch awareness
programs
•Market share measurement
and growth initiatives
•Disease-state sponsorships
•Physician education programs
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The Rx.com Network of 11,000
pharmacies—comprised mostly
of regional pharmacy and
supermarket chains—dispenses
almost 25 percent of all retail
prescriptions in the United
States today. Each of these
pharmacies has access to the
Rx.com messaging engine, the
Rx.com EHR, and an enterprisewide pharmacy workflow and
load balancing dispensing
system.

with our network will allow
you to connect to the millions
of patients our network of
pharmacies serves. Our
technologies drive positive
results that provide incremental
revenue for you and your clients.

While you may not be familiar
with Rx.com, we want to
show you how interfacing

For more information, please contact
Steven Friedman, R.Ph., Vice President,
Pharmaceutical Trade Relations at
845-638-9609 or sfriedman@rx.com.
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In addition, our pharmacy
management systems—the PDX
Pharmacy System and the new
Enterprise Pharmacy System
(EPS)—are integrated with the
Rx.com Electronic Healthcare
Record (EHR), the industry’s
most comprehensive, real-time
healthcare information database.
Through a sophisticated patient
communications system, you
can selectively target your
market based on an individual’s
actual prescription history and
healthcare product use. This
HIPAA-compliant messaging
system delivers your message
to patients in our 11,000 retail
pharmacy network.

in person with the pharmacy
staff, through the Rx.com Web
site, or through an IVR reminder
system via a communication
tailored by our pharmacy
members through appropriate
sponsorships.

Patient compliance is further
addressed through our
AutoFill™ and AutoMail™
services, which represent the
finest in computer-tailored
medication adherence
programs. Patients can opt into
these services in various ways—

Ultimately, through targeted
messaging, increased
education by our network
member pharmacists who are
easily accessible and highly
trusted, and convenient online
access to their healthcare
records, patients are likely to

Contact

Pharmacists in the Rx.com
Network interact daily with
both patients—through the
Rx.com ePharmacy Web engine
(integrated with the EHR)—
and physicians through the
Rx.com WebScript™ Electronic
Prescribing Interface engine.
Patients are provided with
24/7 access to their electronic
healthcare record, as are
qualifying physicians.

see the benefits of taking their
medications as prescribed, gain
confidence in your product, and
become more compliant.
Through our reach, scope,
technologies, and services, the
Rx.com strategy provides for
the ultimate in pharmaceutical
patient care wherein everyone
wins—the patient, physician,
pharmacy, employer, plan, and
manufacturer.

Patients can access their prescription
profile online 24/7.

Steven Friedman, R.Ph. Vice President, Pharmaceutical Trade Relations
845-638-9609•sfriedman@rx.com
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